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1. [losicHUTeIbHAS 3aNIMCKA
1.1. lean v 3aga49u TUCUUILIMHBI

Henp nucuuruivHbl — QopMUpoBaHHE Yy OOydYaloOIIUMXCsl 3HAHMM TEOPETHUYECKHX AacleKTOB
CIOHCOPCKMX KOMMYHHKAlMid W (OPMHUpPOBAHHME Yy HHUX MPAKTUYECKHX HABBIKOB pa3pabOTKH
CIIOHCOPCKHX MaKETOB, UX aKTUBALUHU U MOCTPOCHUS 3()(PEKTUBHBIX OTHOIIEHUH CO CIOHCOPAMHU.

3anauu:

- aHalU3 COBPEMEHHBIX KOHIIETIHN CIIOHCOPCTBA, OOOOIICHHBI M CHUCTEeMaTH3MPOBaHHBIN
OTIBIT CIOHCOPCKUX KOMMYHHKAIIMHA KOMITaHUH pa3HbIX oTpaciieit 1 peiHKoB (Moaens OPOSA u ap.);

- HCTIONb30BaHue d(PPEKTUBHBIX METOJUK MOCTPOCHUS OTHOLIEHHUI CO CIIOHCOPAMU U MOMCKA
KpEaTUBHBIX (POPM KOMMYHHUKAIIHIA;

- (opMupoBaHME YMEHHUH M HABBIKOB, MO3BOJIAIOIIMX pealM30BaTh MPEAJIOKEHUS s
CTIIOHCOPOB MPOEKTOB B TYMaHUTapHOMU cdepe.

JucrnumnuHa peanusyercs B popMare oHIaifH-Kypca Ha miatdopme PITY.

1.2. IlepedeHb MIIAHMPYEMBbIX Pe3yJIbTATOB 00yUYeHHS 10 JUCHHUILIMHE

B pesynbpTare 0cCBOCHUS AUCIUILUIMHBI 00YYarONTUNCS JOJKEH:

3HATH CYIIHOCTD, (DYHKIIUHU U 33/1a4U CIIOHCOPCTBA MPOEKTOB B TyMaHUTApHOM cepe.

Ymerb (opmMupoBaTh TPEMIOKEHUS 71 CIIOHCOPOB IPOCKTOB B TYMaHHMTApHOU cdepe;
HaxoOJIUTh TMOTEHIHUAJIbHBIX CIIOHCOPOB, NPOBOAUTH MEPETOBOPHl W 3aKIIOYATh COIJIALIECHUA O
MapTHEPCTBE.

Baanerbs HaBbIKaMU KCIOIB30BAHUSI MHCTPYMEHTOB aKTHUBALIMKM CIIOHCOPCTBA M OLICHUBATH €T0
3¢ PEeKTUBHOCTB.

1.3. MecTO AUCHUILIMHBI B CTPYKTYpPe 00pa30BaTe/bHOM NPOrpaMMbl

Hucuunnuna «Pabota co crnoHcopaMu B MPOEKTax TyMaHUTapHOM cdeprl» OTHOCHTCA K
(aKyIpTaTUBHBIM JUCHUIUIMHAM Y4eOHOTO IJIaHa.

2. CTpyKTypa AMCUMILIMHBI
O6mas TpyA0EMKOCTh AUCHHUTUTHHBI COCTABISET 2 3.€., 72 akaJeMU4ecKux Jaca (OB).
CTpyKTypa IMCHUIIHHBI 11 04HOH (GopMBbI 00y4YeHust
O0beM nuCHUIIMHBI B (OpME KOHTAKTHOW pPabOThI OOYyYarOmUXCs € TeAarorudecKuMu

paboTHHKaMu W (WJIM) JMIIaMH, NPUBJIEKAaeMbIMH K pealu3ali o0pa30BaTeNbHON MpOrpaMMbl Ha
WHBIX YCJIOBUSIX, IPU MPOBEACHUH YUeOHBIX 3aHSATHI:

Cemect | Tum y4eOHBIX 3aHATHIA KomnuecTtBo
p 4acoB
2 Jlekun 14
2 CeMuHapsl 14
Bcero: 28

O0beM TUCHUILTUHBL (MOTyJIs1) B hOpME CaMOCTOSTENIbHON pabOoThl 00YYAIOIIMXCS COCTABISAET
44 akaneMHUYECKHUX daca.

CTpykTypa IMCUMIJIMHBI 1JI51 04HO-3204HOI (hopMBbI 00yUeHHs

Ob6veM aucuumIuHbl B (popMe KOHTAKTHOM paboThl 0OydYarOUIMXCS C MeJarorndecKuMu
paboTHUKaMU U (WJIK) JUIAMH, TPUBJIEKAaEMbIMH K peaju3aluu 00pa3oBaTelIbHON MporpamMmbl Ha
UHBIX YCIOBHSIX, TP MIPOBEACHUHU YUEOHBIX 3aHATHI:




Cemect | Tum y4eOHBIX 3aHATHIA KonnuecTtBo
p 4acoB
2 Jlekun 14
2 CeMuHapsl 14
Bcero: 28

O06beM TUCHUILTUHBL (MOTyJIs1) B (hOpME CaMOCTOSTENIbHON pabOoThl 00YYAIOIIMXCS COCTABISAET
44 akameMUYECKHUX YaCOB.

2. Discipline structure

The total labor intensity of the discipline is 2 Credit, 72 academic hours.

Discipline structure for full-time training

The scope of the discipline in the form of contact work of students with pedagogical workers

and (or) persons involved in the implementation of the educational program on other conditions during
training sessions:

Semester | Type of training sessions Hours

2 Lectures 14

2 Workshops/Lab Works 14
Total: 28

The scope of the discipline (module) in the form of independent work of students is 44
academic hours.

Discipline structure for part-time training

The scope of the discipline in the form of contact work of students with pedagogical workers

and (or) persons involved in the implementation of the educational program on other conditions during
training sessions:

Semester | Type of training sessions Hours

2 Lectures 14

2 Workshops/Lab Works 14
Total: 28

The scope of the discipline (module) in the form of independent work of students is 44
academic hours.

3. Copep:kanue JUCHUNIMHBI

Pa3nen 1. Ilonsitue u cnenuduka CIOHCOPCTBA B TYMAHUTAPHOII cepe

Tema 1.1. Cnenuduka cnoHcopcTBa B r'YMaHUTAPHOH cepe

I'ymanurtapHas cdepa AeITeIBHOCTU: POk, chepbl 3HaHUH, cienn(UIecKre XapaKTePUCTUKY.
CopepxaHue JAeATEIbHOCTH B TyMaHUTapHOW cdepe: pelieHHe COLMAJIbHBIX MpodieM H
KOMMEpYECKHE MPUOPUTEThl.  YYACTHUKU CIOHCOPCKMX OTHOIIEHHH B TyMaHUTapHOU cdepe.
Crneuunduka crnoHcopctBa B oOpazoBaHuu. Crneuuduka croHcopcTBa B KyibType. Crnenuduka
cnioHcopcTBa B ciopre. Crienndurka CioHCOPCTBA B cOO0IIECTBAX

Tema 1.2. CymiHOCTh ¥ IPUHIIAIILI CIOHCOPCTBA



[ToHsATHE U CYIIHOCTH CIOHCOPCTBA. 3a0IyKI€HHUA O CIOHCOpCTBE. KOHKYPEHTBI CIOHCOPCTBA.
Tunsl u rpamauuu crnoncoperBa. Mcrtounnku noxonoB. KommyHukanuoHHbBIM 3(deKkT coObITus.
Crparerun KOCBEHHOTO MapKeTHWHra. TpeyrojapbHHMK CIOHCOpCTBA. [/IBe CyOBEKTHOCTH CIIOHCOPCTBA.
Beironsr ctopon. [lpunnmmnel cioHcopetsa. [Ipornecc pa6oTsl co concopamu (OPOSA).

Paszgea 2. Opranu3anus padoThbl €O CIIOHCOPAMU

Tema 2.1. O0BbeKTbI CHOHCOPCTBA B NPOEKTAX TYMAHUTAPHOI cepbl

[lonsitue oObekTa crnoHcupoBaHus. LleHTpbl npuTsKeHus ayautopuil. Buabl 00bekToB
cnioHcopcTBa. Ompenenenne 00beKTa CIOHCUPOBAHUSA: aHAIU3 00BbEKTa MapKeTUHIra, aHAIU3 Ou3Hec-
MOJIeNI 00BEKTA, OIICHKA TOTPEOHOCTH B (hopMax MapTHEPCTRA.

Tema 2.2. OnieHKa MAPpKETHHIOBOI'0 NOTEHIMAJIA 00bEKTA CIIOHCOPCTBA

OrneHka LeNeBbIX ayIUTOpUH OOBEKTa CIOHCOPCTBA. OTambl OLEHKH MAapKETHHTOBOI'O
MOTEHITMANa. XapaKTePUCTUKH ayIuTopuu oObekTa croHcupoBaHus. CIOHCOPCKUNM WHBEHTAph.
KoMMyHMKanmoHHbBIE BO3MOXHOCTU. DaKTOPBI, yBEINUMBAIOIINE MAPKETUHTOBBIN TOTEHIIUAI.

Tema 2.3. PazpaboTka npenyioskeHnii 11l CHOHCOPOB

CtpykTypa U cofep’kaHue TPEIIOKESHHH sl CIIOHCOPOB (CIIOHCOPCKOTO makeTa). ['pamanus B
MPEIJIOKEHUN JUIsl  CIIOHCOpPOB. Pacdyé€r croMMocTu mpennokeHust s crnoHcopoB. Ilouck
MOTEHIIMAJIBHBIX CIIOHCOPOB U IeperoBophbl. Peectp crioncopoB. Boponka ¢anapaiizunra. [Tapamerpst
MIapTHEPCTBA C KOHKPETHBIM CIIOHCOPOM.

Tema 2.4. akTUBANMA CIIOHCOPCKOI'0O COIJIALICHUSI H OLCHKA 3(PPEeKTUBHOCTH OTHOLICHUH

Bunel v cnocoObl akTUBAllMU CIIOHCOPCKOTO coruiamieHus. BapuaHThl M 3Tambl aKTHBAIMU
crioHcoperBa. Bxnax cropoH B aktuBanmio. llepmaHeHTHas axkTuBanus CIOHCOpPCTBA. B3anMHas
aktuBarusi croHcopctBa. Ornenka dS()QPEKTUBHOCTH CIMOHCOPCKUX OTHomieHWu. I[loBbIimeHne
3¢ dEKTUBHOCTH NMapTHEPCTBA

3. Discipline content

Section 1. The concept and specifics of sponsorship in the humanitarian field

Topic 1.1. Specifics of sponsorship in the humanitarian field

Humanitarian field of activity: role, areas of knowledge, specific characteristics. Content of
activities in the humanitarian sphere: solving social problems and commercial priorities. Participants in
sponsorship relations in the humanitarian field. Specifics of sponsorship in education. Specifics of
sponsorship in culture. Specifics of sponsorship in sports. Specifics of sponsorship in communities

Topic 1.2. The essence and principles of sponsorship

The concept and essence of sponsorship. Misconceptions about sponsorship. Sponsorship
competitors. Types and gradations of sponsorship. Sources of income. Communication effect of the
event. Indirect Marketing Strategies. Sponsorship triangle. Two subjectivities of sponsorship. Benefits
of the parties. Principles of sponsorship. Process of working with sponsors (OPOSA).

Section 2. Organization of work with sponsors

Topic 2.1. Objects of sponsorship in humanitarian projects

The concept of the object of sponsorship. Centers of attraction for audiences. Types of
sponsorship objects. Determination of the sponsorship object: analysis of the marketing object,
analysis of the object’s business model, assessment of the need for forms of partnership.

Topic 2.2. Assessing the marketing potential of the sponsorship object

Assessment of target audiences of the sponsorship object. Stages of assessing marketing
potential. Characteristics of the audience of the sponsoring object. Sponsored inventory.
Communication capabilities. Factors that increase marketing potential.



Topic 2.3. Development of proposals for sponsors

Structure and content of proposals for sponsors (sponsorship package). Gradation in the
proposal for sponsors. Calculation of the cost of the proposal for sponsors. Search for potential
sponsors and negotiations. Register of sponsors. Fundraising funnel. Parameters of partnership with a
specific sponsor.

Topic 2.4. activation of the sponsorship agreement and evaluation of the effectiveness of
the relationship

Types and methods of activating a sponsorship agreement. Options and stages of sponsorship
activation. Parties' contribution to activation. Permanent activation of sponsorship. Mutual sponsorship
activation. Assessing the effectiveness of sponsorship relationships. Improving partnership
effectiveness

4. O0pa3oBaTe/IbHbIE TEXHOJIOTHH

Jlnis mpoBeieHHst 3aHATHH MO0 JUCHUIUIMHE NMPUMEHSIOTCS Takhe 00pa30BaTeNbHbIE TEXHOIOTUN
KaK OHJIaIH-JIEKLMH, PECTaBIeHNE KOHCIIEKTOB JIEKIIUH U Mpe3eHTalMoHHOro Mateprana. K kaxnoit
JEKUUU TPWIAraroTCsl KOHTPOJBbHBIE BONPOCHI [UIsl IOBTOPEHHMS U CAMOIPOBEPKHU, CIIHCOK
PEKOMEHIyeMOM JTUTEPaTyphl U TIIOCCAPHIL.

5. OueHka MIaHUpPyeMbIX pPe3yJIbTATOB 00yUYeHHusl
5.1. Cucrema oneHMBaHUS

®opma KOHTPOJIA Makc. K0JH4ecTBO 0aJ1710B
3a oany padory Bcero

Texkynmuii KOHTPOJIb:

BrinmoHeHne TECTOBBIX 3aJaHUN 10 0amtoB 60 0amoB
[TpomexyTouHas aTTecTanus (MTOroBO€ TECTUPOBAHKE) — 3aUeT 40 6aynoB
HToro 3a cemecTp 100 6amnoB

ITomy4yeHHBIN COBOKYIHBIM pe3yJIbTaT KOHBEPTUPYETCS B TPAJULMOHHYIO IIKaly OLICHOK U B
IKary oIeHoK EBporeiickoit cuctemsl nepenoca u HakoruieHus kpeautoB (European Credit Transfer
System; nanee — ECTS) B COOTBETCTBUU C TaOJIHIICH:

100-6amnbHast TpaimonHas mkana Ixana
nIKasa ECTS
95 - 100 A
2394 OTJIIMYHO B
68 — 82 XOPOIIIO 3a4TEHO C
56 — 67 D
5055 yJIOBJIETBOPUTEIBHO E
20-49 FX
0-19 HEYJIOBJIETBOPUTEILHO HE 3aUTCHO F
5. Evaluation of the Learning Outcomes
5.1. Evaluation system
Max points
Control form For unit Total

Monitoring;:
Testing 10 60 points




Intermediate control credited 40 points
Total per semester 100 points

The total result obtained is converted into the traditional rating scale and into the rating scale of
the European Credit Transfer System (hereinafter — ECTS) in accordance with Table:

100-point scale Traditional scale ECTS scale
95 — 100 A

2304 excellent B

68 — 82 good credited C

56— 67 . D

50 _ 55 satisfactory E

20-49 . . FX

0-19 unsatisfactory fail F

5.2. KpuTeppm BbICTABJICHHUA OLICHKH MO JUCHUILJIMHE

Banasl/
HIxana
ECTS

OuneHka mo

Kpurepuu oneHKH pe3yJbLTATOB 00VYeHUS 10 JUCHHUILINHE
JUCHHUILINHE purep 1 pesy y Jaen

BrictaBisiercs o0yyaromemMycs, €Ciii OH IIyO0KO U IMPOYHO YCBOMII
TEOPETHUYECKUIN U MPAKTUIECKUI MaTEpHaI, MOXKET
IIPOJIEMOHCTPUPOBATH OTO HA 3aHATUAX U B XOJ1€ IIPOMEKYTOUHON
aTTeCTal1u.

OOyuaroluiics uCUepIbIBaIOIIE U JJOTHYECKU CTPOMHO U3j1araet
y4eOHBII MaTepuas, yMeeT YBA3bIBATh TEOPHUIO C PAKTUKOM,
OTINYHO/ CHpaBJISIETCs C pelIeHHEeM 3aj1au MpoQecCHOoHaNbHOM HANIPaBICHHOCTH
3a4TEHO BBICOKOT'O YPOBHSI CJIO)KHOCTH, TPaBUJIBHO OOOCHOBBIBAET MPUHSATHIE
pelieHus.

CB0OOIHO OpHEHTHPYETCS B y4eOHOM U MpodecCHOHaTBLHOM
JuTeparype.

OrneHka 1o JUCIUIUIMHE BBICTABISAIOTCS 00ydaroneMycst ¢ yuéTom
pe3yIbTaTOB TEKYILEH U IPOMEKYTOYHON aTTECTALUU.
Komnerenuuu, 3akperiéHHble 3a AUCUUIIIMHON, CPOPMUPOBAHbI HA
YPOBHE — «BBICOKHI».

100-83/
AB

BricTaBnsiercs oOy4aromieMycsi, €CIl OH 3HAeT TEOPETUYECKUI U
MPAKTUYECKUI MaTepHal, rPaMOTHO U IO CYIIECTBY M3JIaracT ero Ha
3aHATUAX U B X0JI€ IPOMEXKYTOUYHOM aTTECTAllUU, HE TOMyCKast
CYIIECTBEHHBIX HETOYHOCTEH.

OO6yuatomuiicst mpaBUIbHO IPUMEHSET TEOPETHUECKUE MOJI0KEHUS TTPU
pEIIeHNH MPAKTHYECKUX 33124 MPodeCCUOHATHHON HAIPAaBIEHHOCTH
82-68/ XOopor1o/ Pa3HOTO YPOBHS CJIIOKHOCTH, BIIaJIe€T HEOOXOIUMBIMHU JJISI 3TOTO

C 3aYTEHO HABBIKAMU U MPUEMAMH.

JlocTaTouHO XOPOIIIO0 OPUEHTUPYETCS B y4eOHOH U IpodeccronambHOM
JUTEpaType.

OrneHka 1o JUCIUIUIMHE BBICTABISIOTCS 00ydaromeMycst ¢ yuéToM
pe3yJIbTaTOB TEKYILEH U MPOMEKYTOYHOM aTTECTALUU.

Komnerenuuu, 3akperiéHHble 3a AUCUUTUITMHON, COPMUPOBAHBI HA
YPOBHE — «XOPOILHIN.

67-50/ YIOBJIETBO- BricTaBnsercst o0ydaromemycs, €Cju OH 3HaeT Ha 0a30BOM YPOBHE
D,E puTeIbHO/ TEOPETUYECKUH U MPAKTUYECCKUN MaTepHall, JOIyCKaeT OTAEIbHBIC




Banany/
HIkanaa
ECTS

Ounenka mo
JUCHUILIMHE

Kputepun oneHku pe3y1bTaToB 00y4eHUsl O JMCUHUIIHHE

3a4TCHO

OLIMOKH IIPU €ro U3JI0’KEHUM Ha 3aHIATUAX U B XOJ1€ IPOMEKYTOUHON
aTTeCTalUu.

OOyuaroluiics UCTIBITHIBACT ONpeIeIEHHbIE 3aTPyAHEHUS B
IIPUMEHEHNUN TEOPETUYECKUX ITOJIOKEHUN IIPU PEIIEHUHN ITPAKTUYECKUX
3aj1a4 Npo(ecCuoHaNbHOM HAIIPaBIEHHOCTH CTaHAAPTHOIO YPOBHS
CJIO’)KHOCTH, BJIaJIE€T HEOOXOIMMBIMH ISl 3TOTO 0a30BBIMU HABBIKAMH U
NpUEMaMU.

JleMOoHCTpHUpYy€eT 1OCTaTOUHBIM YPOBEHb 3HAHUS yUeOHOU IUTEpaTyphbl
10 JUCLUILINHE.

OreHka 1o JUCHUIUIMHE BBICTABIISIOTCS 00YYarOmEMycs C yIETOM
pE3yJIBTaTOB TEKYLIEH U IPOMEKYTOUYHOM aTTECTALUH.

KomneTennmu, 3akperi€HHbIe 33 JUCIUTLTMHON, COPMUPOBAHBI HA
YPOBHE — «JIOCTaTOYHBINN.

49-0/
F,FX

HEYJIOBJICT-
BOPHUTEIIBHO/
HE 3aUTEHO

BrictaBnsercs o0yuaromemycs, ecIi OH He 3HaeT Ha 0a30BOM YPOBHE
TEOPETUUECKHUI U MPAKTUUECKUI MaTepual, TOMycKaeT rpyOble OMOKH
MIPH €T0 U3JI0KEHUH Ha 3aHATUAX U B X0JI€ TPOMEKYTOUHOMN
aTTeCTalUU.

OO0y4aromuiicss HICIIBITHIBAET CEPHE3HBIC 3aATPYAHCHUS B TPUMEHEHUHN
TEOPETHUECKUX MOJIOKEHUU MPU PEIICHUH NMPAKTUYECKUX 3a1a4
npodecCHOHATBHON HAIIPABIEHHOCTH CTAHJAPTHOTO YPOBHS
CJIOHOCTH, HE BlIaJieeT HEOOXOJUMBIMU JIS TOTO HAaBBIKAMU U
pUEMaMHU.

JemoHcTpHpyeT (pparMeHTapHbIe 3HaHUS yUeOHON TUTEpaTyphl MO
JUCIIUTLITUHE.

OreHka o JUCIUIUIMHE BBICTABISIOTCS 00ydaromeMycst ¢ yuéToM
pe3yJIbTaTOB TEKYILEH U MPOMEKYTOYHOM aTTECTALUY.

KoMnereHyn Ha ypoBHE «JIOCTaTOUYHBIIN), 3aKPETUIEHHBIE 3a
JUCITUTUTMHOM, HE CHOPMUPOBAHBI.

5.2. Discipline Rating Criteria

Ec(;);ess écale l();;s:;[;llne Criteria for assessing the results of training by discipline
It is awarded to the student if he has deeply and firmly mastered
the theoretical and practical material and can demonstrate this in
classes and during intermediate certification.
The student presents educational material comprehensively and
«Excellenty / logically, knows how to link theory with practice, copes with
100-83/ «Credited solving professional problems of a high level of complexity, and
A, B (excellent)y / correctly substantiates the decisions made.
«Credited» Fluently navigates educational and professional literature.
The grade for the discipline is given to the student considering
the results of the current and intermediate certification.
The competencies assigned to the discipline are formed at the
“high” level.
82-68/ «Good» / It is awarded to the student if he knows the theoretical and
C «Credited practical material, presents it competently and essentially in
(good)» / classes and during intermediate certification, without allowing
«Credited» significant inaccuracies.
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The student correctly applies theoretical principles when solving
practical professional problems of varying levels of complexity
and has the necessary skills and techniques for this.

He is well versed in educational and professional literature.

The grade for the discipline is given to the student considering
the results of the current and intermediate certification.

The competencies assigned to the discipline are formed at the
“good” level.

It is awarded to the student if he knows theoretical and practical
material at a basic level and makes some mistakes when
presenting it in class and during intermediate certification.

The student experiences certain difficulties in applying
theoretical principles when solving practical problems of a
professional nature of a standard level of complexity but
possesses the necessary basic skills and techniques.
Demonstrates a sufficient level of knowledge of educational
literature in the discipline.

The grade for the discipline is given to the student considering
the results of the current and intermediate certification.

The competencies assigned to the discipline are formed at the
“sufficient” level.

It is given to a student if he does not know theoretical and
practical material at a basic level or makes gross mistakes when
presenting it in classes and during intermediate certification.
The student experiences serious difficulties in applying
theoretical principles when solving practical professional
problems of a standard level of complexity and does not possess
the necessary skills and techniques for this.

Demonstrates fragmentary knowledge of educational literature
in the discipline.

The grade for the discipline is given to the student considering
the results of the current and intermediate certification.
Competencies at the “sufficient” level assigned to the discipline
have not been developed.

«Satisfactory»/
67-50/ «Credited

D,F (satisfactory)»/
«Credited»

49-0/ «unsatisfactory»
F, FX / fail

5.3. OunenouHble cpeacTBa (MaTepuayabl) AJdf TeKyLIero KOHTPOJA yCIeBaeMOCTH,
HpOMe)KyTO‘{HOﬁ arrecranumu Oﬁy‘lalOIH]/lXCﬂ o JMCHHUIIJIMHE
5.3.1. IlpumepHbIe BONPOCHI AJIsl TECTHPOBAHUS

1. Cpeau HCTOYHMKOB (PMHAHCUPOBAHUS NPOPECCHOHATBHOTO (YTOOIBHOTO KIyda MOXKHO
BBIJICITUTE:
a. IIpomaxy menua npas
b. CnoncopcTBo
c. TocynapctBenHoe punaHcHUpoBaHUE

2. CHOHCOp BBICTAaBKH, MOCBSIICHHOMN Pa3BUTHIO HOBBIX 06paSOBaTeJ'H:HBIX TeXHOHOFHﬁ, MOXKET
HUCIIOJIB30BaTh AJId aKTUBaIIUUN:

a. ...NMPSAMYIO TEJIETPAHCIALMIO C BBICTABKU
b. ...pexiaMHbIe CpeACcTBa SKCIIOHEHTOB BBHICTABKU
C. ...CTEH[, y4yacTue B JIeJIOBOU Mporpamme, IpeaoCcTaBlIECHUE MOAAPKOB

3. Pounb rymanutapHoii chepsl onpeaenseTcs:



a.
b.
C.
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...00BIIMM 00BEMOM HCCIIEIOBAHUI B 00JACTH TYMaHUTAPHBIX HAYK
...BBICOKMM 3Ha4€HHEM T'YMaHUTAPHBIX IEHHOCTEH
...IIOBBILIEHUEM POJIM YEJIOBEKA B IOCTUHAYCTPHUAIBHYIO JIIOXY

4, Mogenb (TPCYT'OJIbHUK CIIOHCOPCTBA» BKIIFOYACT:

°poos

CnoncupoBanue (ipaBoo0OagaTens)
Crnoncopa

Leneble aynuropun
AJMUHUCTpPATUBHBIC OpTaHbl
HuBecropa

5. Jluuo, npemiararoniee CnoHCOPY CBOM KOMMYHHUKAIIMOHHBIE BO3MOKHOCTH ISl TTPOJIBUKEHHUS

Openaa
OtBer:

6. IIpuHIUMIEBI CIOHCOPCTBA 3TO:

a.
b.
C.

[IpaBuina, perinaMeHTHpyEMble HOPMAaTUBHO-IIPAaBOBBIMU aKTaMU

Hectporue npasuia, ciiejoBaHle KOTOPHIM MOBBIMIAET 3(PPEKTUBHOCTH CIOHCOPCTBA
Crporue mpaBwia, peryjiupyemble JIOTOBOPHBIMH  00s3aTENbCTBAMH  CTOPOH
CIIOHCOPCTBA

7. Crparerusi napTHEPCTBA ITO:

a.

b.

MapkeTuHroBsle ACUCTBUSL B MH(POPMALMOHHOM IIPOCTPAHCTBE COOBITHS 0e3
COTJIACOBAHUS C OPraHM3aTopaMu U 0e3 HapyIleHUs PaBOBbIX HOPM

MapkeTuHroBsle  JIeHCTBMS B HH(POPMALMOHHOM MPOCTPAHCTBE COOBITHUS €
COINIACOBAHUEM C OPTaHU3aTOPAMHU U COOJIIOACHUEM NIPABOBBIX HOPM

MapkeTuHroBsle  JACUCTBUSL B MH(POPMALMOHHOM IPOCTPAHCTBE COOBITHS 0e3
COTJIACOBAHUS C OPraHMU3aTOPaMU U C HapyILIEHHUEM MPABOBBIX HOPM

8. [nst opranuzanuu rymMaHUTapHOU chephl CTIOHCOPCTBO SBISETCS:

a.
b.

HHCTpyMEHTOM NPOJBMKEHUS CBOET0 OpeHaa
HcTounukom puHaHCHUPOBAHUS U JOTIOTHUTEILHOW KOMMYHUKAIHEH

9. OObeKkTaMu CIIOHCHPOBAaHUS MPOAIOCEPCKOrO LIEHTPA KAK MPABUIIO SBIISFOTCS:

o0 o

ApTHCTBI

KoHuepTtsr
busnec-cemunapsl
My3biKkasbHbIE (ecTUBaIN
Kondepenuun

10. IToTpeOHOCTH B CIOHCOPCTBE MOBBIMIACTCS B CIIyUasX:

a.
b.

B ciydae ycuneHust pplHOYHOW KOHKYPEHIIHH

Korma y opranusanuu TryMaHWTapHOW cQepbl HEIOCTAaTOYHOW CpPEACTB  JUIS
OCYIICCTBIICHUS CBOU JCATCILHOCTH

Ecnu opranusanus rymaHutapHoOil cdepbl MMeeT cTaOwibHOe (DUHAHCHPOBAHUE W3
rocoroKera

11. Ananu3 Ou3HEC-MOJIeN 00BEKTA CIIOHCUPOBAHUS BKITFOYACT

a.
b.
C.

AHanus ero LeneBbIX ay IMTOpU
AHanu3 ypoBHs 00pa3oBaHus IEpcoHaIa
AHanu3 OpraHu3aluoOHHON CTPYKTYPbI



12

12. IlpuHuMas peeHus 0 NapTHEPCTBE, CIIOHCOP B NIEPBYIO OYEPEb OLIEHUBAET:

a. XapakTepUCTHUKH ayIUTOPHI 00bEKTa U BO3MOKHBIE aCCOIMALINU C €T0 [IECHHOCTSIMU
b. lLleHy CITOHCOPCKOTO MakeTa, MpelaraeMoro MOTeHHATbHOMY CIIOHCOPY
c. KommereHuuu MeHeKepoB opraHu3alii 'yMaHUTapHOU cepbl

5.3 Evaluation tools (materials) for ongoing monitoring of progress, intermediate certification of
students in the discipline.
5.3.1. Example questions for monitoring testing.

a)
b)

c)

1. Among the sources of financing for a professional football club are:
Sale of media rights

Sponsorship

Government funding

2. The sponsor of an exhibition dedicated to the development of new educational technologies

can use for activation:

a)
b)

c)

a)
b)

c)

...live TV broadcast from the exhibition
...exhibitor advertising materials
..stand, participation in a business program, provision of gifts

3. The role of the humanitarian sphere is determined by:
..a large amount of research in the humanities
..high value of humanitarian values
..increasing the role of man in the post-industrial era

4. The sponsorship triangle model includes:
Sponsoring (copyright holder)

Sponsor

Target Audiences

Administrative bodies

Investor

5. A person offering the sponsor his communication capabilities to promote the brand
Answer:

6. The principles of sponsorship are:

Rules regulated by legal acts

Lax rules, following which increases the effectiveness of sponsorship

Strict rules governed by the contractual obligations of the sponsoring parties

7. Partnership strategy is:

Marketing actions in the event information space without coordination with the organizers and
without violating legal norms

Marketing actions in the information space of the event in coordination with the organizers and
compliance with legal norms

Marketing actions in the event information space without coordination with the organizers and
in violation of legal norms

8. For an organization in the humanitarian sphere, sponsorship is:
A tool for promoting your brand
Source of funding and additional communication



a)
b)

c)
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9. The objects of sponsorship of a production center are usually:
Artists

Concerts

Business seminars

Music festivals

Conferences

10. The need for sponsorship increases in the following cases:

In case of increased market competition

When a humanitarian organization has insufficient funds to carry out its activities
If a humanitarian organization has stable funding from the state budget

11. Analysis of the business model of the sponsoring object includes
Analysis of its target audiences

Analysis of personnel education level

Organizational structure analysis

12. When making decisions about partnership, the sponsor first of all evaluates:
Characteristics of the object's audiences and possible associations with its values
The price of the sponsorship package offered to a potential sponsor
Competencies of managers of humanitarian organizations

5.3.2. [IpuMepHbIe BONPOCHI AJ151 HTOTOBOI'0 TECTUPOBAHUSA

1.

3 MPUBCACHHBIX HUIKC BUAOB JACATCIBHOCTU K CIIOHCOPCTBY HC OTHOCATCS:

o Ao o

[Iponaxa aTpulOyTuku

IIpoBenenue pekiiaMHbIX aKIUN

[IponsuxeHre OpeHI0B MapTHEPOB

AHanu3 ayJTUTOpUU MapKETHHTOBOTO COOBITHS
I'ocynapcTBEHHO-4YaCTHOE MAPTHEPCTBO
MenuuHckoe obecredeHrne MacCoOBBIX COOBITUI
Opranu3anus KapoBoro ooecrnevyeHus

[lapTU3aHCKUl MapKETHUHT NMPEACTABISAET COO0M

a.

b.

Hcnonp30BaHue akmoTaka BOKPYT CIIOPTHUBHOTIO COOBITHSI B MAPKETHHIOBBIX HENAX 0e3
COTJIACOBaHUS C MPaBOOOIAIaTENIIMU, HO U C HAPYIIEHUSIMU HOPM IpaBa

YyacTue aHOHMMHBIX KOMMEPYECKMX MPEACTABUTENEH OpraHu3allid B IPOLECCE
MOJITOTOBKU U TIPOBEACHUSI COOBITHI

VYKJIOHEHHE OT HAJOrOB IPH MPOJake CHOPTUBHBIX MPOAYKTOB — COOBITUH, YCIIyT, TOBAPOB
WM uHpopmanmuu

Hcnonp30BaHue akmoTaka BOKPYT CIIOPTHUBHOTIO COOBITHSI B MAPKETHHIOBBIX HENAX 0e3
COIIACOBaHUS C MIPpaBooOIagaTe s iMU U 0€3 HapyIlIEHUs] HOpM IpaBa

YcTaHOBHUTE COOTBETCTBHE MEXKIY YPOBHEM CIOHCOPOB CTYJEHUECKOTO CHOPTHBHOTO KiTy0a
(JIeBbIi cTONIORI) U ero XapakTepucTUKaMHu (TIpaBblid cToI0eI)

TexHUYeCKU CIIOHCOP Brocut HanGospmnii GUHAHCOBBINA BKJIAJT

TUTyJIBHBIN CLIOHCOP Ilomoraer pemars 3amayd IO IPOJBUKEHUIO
KI1y0a

WHpopManmoHHBIH CIOHCOP IIpegocraBiisieT SKMIMPOBKY U HHBEHTAph

4. TlpuHUHUI CPOYHOCTH B CIIOHCOPCTBE O3HAYAET

a.

BbICTpaSI peann3anus OTHOIIICHUM MCXKAY CIIOHCOPAMH U CIIOHCHU



b.
C.
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[IpoBeneHne CIOHCOPCKUX aKTHUBAIMI BO BpeMs BaKHBIX COOBITHI
OrpannyeHne JeUCTBHS CIIOHCOPCKOTO COTJIAIeHUs] KOHKPETHBIM CPOKOM

CrnopTUBHOM OpraHU3aIMKA HEOOXOIUMO

a.
b.
C.

Kax M0xHO OombIlie CTIOHCOPOB
KommgecTBo crioHCOpOB, 0OecTieunBaroliee perieHne 3a/1a4 CIOPTHBHOM OpraHu3aiuu
CTOJIBKO CITIOHCOPOB, CKOJIBKO OHA CMOXKET MPHUBIICYD

CTOUMOCTD CIIOHCOPCKOTI'O MMaKeTa OMPCACIIACTCA C YUCTOM

a.

o a0

Cnpoca Ha MapKETUHIOBbIE KOMMYHHKAIMU y CIIOHCOPOB

Bennuunb! npuObUH, KOTOPYIO HY>KHO NOJTYYUTh CIIOPTUBHONW OpraHU3aIluu
[ToTpebHOCTH CIOPTUBHON OpraHU3aIK B IEHEKHBIX U MaTepUaIbHBIX CPEACTBAX
Ilen Ha Mo0OHBIE MAPKETUHTOBbIE KOMMYHHUKAIMH Y KOHKYPEHTOB
[To3numoHnpoBaHUs CIIOPTUBHON OPraHU3aluN

[IpaBooGtagaresb B CIOHCOPCTBE

a.
b.
C.

OIpeessaeT NPUHAAJIEKHOCTb CIOHCOPCKUX IIPAaB Ha KOHKPETHOE MEPONPUATHE
MPHOOpETaeT CIIOHCOPCKUE IIPaBa Ha KOHKPETHBIE MEPOTPUSATHUS
MIPO/IaeT CIIOHCOPCKHE TIpaBa Ha CBOE COOBITHE

Lenn oTHOIIEHHH CO CIIOHCOPaMU OOBIYHO (POPMYTUPYIOTCS C MCIOIH30BAHHEM KOHTEHTHBIX
(Ka4eCTBEHHBIX), KOJTMYECTBEHHBIX U BPEMEHHBIX XapakTepucTtuk. CHopMyIupynTe OJHY U3
TAKUX IeJIed OpraHu3aTOPOB MY3BIKAIBHOTO (ECTHBAIS C  HCIOJB30BAHHEM JTUX

XapaKTEePUCTHK.

a. [loBbicuTh umcio 3puTenen ¢pectuBais 10 15 Teicsu

b. YBennuuTh KOJTUYECTBO CIIOHCOPOB KOHKYpCa ¢ 2 10 5 B TEUCHHE To/1a

c. Jlobutbcs (uHaHCHpOBaHUS (PecTUBANIL M3 PETHOHAIBHOrO OlOJKeTa B 00beMe 2 MIIH.

pyOeit

5.3.2. Example questions for final testing

1. The following types of activities do not include sponsorship:
Sale of paraphernalia

Carrying out promotions

Promotion of partner brands

Marketing event audience analysis

Public private partnership

Medical support for mass events

Organization of staffing

2. Guerrilla marketing is
Using the hype around a sporting event for marketing purposes without the consent of
copyright holders, but also with violations of the law

Participation of anonymous commercial representatives of the organization in the process of

preparing and holding events

Tax evasion when selling sports products - events, services, goods or information

Using the hype around a sporting event for marketing purposes without consent from copyright
holders and without violating the law

3. Establish a correspondence between the level of sponsors of a student sports club (left
column) and its characteristics (right column)

| Technical Sponsor | Makes the largest financial contribution
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Title sponsor Helps solve club promotion problems
Information sponsor Provides equipment and inventory

4. The principle of urgency in sponsorship means
a) Rapid implementation of relationships between sponsors and sponsors
b) Carrying out sponsorship activations during important events
c) Limiting the validity of the sponsorship agreement to a specific period

5. The sports organization needs
a) As many sponsors as possible
b) The number of sponsors providing solutions to the problems of the sports organization
¢) As many sponsors as she can attract

6. The cost of the sponsorship package is determined taking into account
a) Demand for marketing communications from sponsors
b) The amount of profit that a sports organization needs to receive
c) The needs of a sports organization for monetary and material resources
d) Prices for similar marketing communications from competitors
e) Positioning of a sports organization

7. Copyright holder in sponsorship
a) determines the ownership of sponsorship rights for a specific event
b) acquires sponsorship rights for specific events
c) sells sponsorship rights to your event

8. Goals for relationships with sponsors are usually formulated using content (qualitative),
quantitative and time characteristics. Formulate one such goal for a music festival organizer using
these characteristics.

a) Increase the number of festival spectators to 15 thousand
b) Increase the number of competition sponsors from 2 to 5 during the year
c) Achieve funding for the festival from the regional budget in the amount of 2 million rubles

6. YueOHO-MeTOAMYeCKOEe U HH(POPMALIMOHHOE 00ecnieueHue TUCIUIJIMHBI
6.1. CiMCOK MCTOYHHKOB U JIUTEPATYPbI

HUcTounuku
1. ®enepanbublii 3akoH «O pekaame» oT 13.03.2006 Ne 38-D3. // CIIC «KoncynbranT ITmroc»

Jluteparypa

OcHnognas:

1. Fenton W., Collett P. The Sponsorship Handbook. - Wiley, 2011. Chapt.1. — URL:
https://media.wiley.com/product data/excerpt/44/04709798/0470979844-4.pdf.

2. l'omyokoBa, E.H. VHTerpupoBaHHbIC MapKETHHTOBbIE KOMMYHHUKAIIUH: YYCOHHK |
npakTukyMm st By3oB / E. H. TomybkoBa. — 3-e usnm., mepepab. u momn. — Mocksa: M3narenscTBo
IOpaiir, 2022. — 363 c.// OO6pa3oBarenbHas miargpopma  FOpaiit [calT]. —
URL: https://urait.ru/bcode/489088

3. Konenbko, C. I'. MenemkMeHT B chepe KyIbTyphl U UCKYCCTBA: YU€OHUK U TTPAKTUKYM JIJIst
By30B/ C.I. Komenrko. — MockBa: HzmatenbctBo IOpaiit, 2022. — 370 c.// ObGpa3zoBarenbHast
matdopma FOpaiit [caitt]. — URL: https://urait.ru/bcode/489533.



https://urait.ru/bcode/489533
https://urait.ru/bcode/489088
https://media.wiley.com/product_data/excerpt/44/04709798/0470979844-4.pdf
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4. Ky3pmuna, E. E. Mapketunr: yuyeOHuKk u npaktukyMm Juist By3oB / E. E. Ky3pmuna. — 3-e
u3a., nepepad. m gom. — MockBa: M3gatensctBo FOpaiit, 2023. — 431 c.// O6pa3oBarenpHas
iatgopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/531436.

5. Jlebenea, M. M. Tpanchopmanusi couaibHO-TyMaHUTapHOU cepbl MUPOBON MOIUTHUKH:
nocneactsus ans Poccuu / M. M. Jlebenena, JI. P. Pycramona // Bectauk MI'UMO YHuBepcuteta. —
2018. —Ne 5 (62). — C. 114-130. — URL: https://www.vestnik.mgimo.ru/jour/article/view/808/799.

JlononnumenvHasi.
6. Manbirua A. CoBpeMEHHOE CIIOPTUBHOE CIIOHCOPCTBO: CYIIHOCTh M MPUHIUIIBY/ BecTHHK
Poccuiickoro mexayHapoaHoro Omnumnuiickoro yHuHBepcuTteTa. - Ne3 (24). — 2017. —

URL: https://www.olympicuniversity.ru/documents/289537/507664/september2017_24.pdf/aec3090e-
1b4d-40be-9838-6601215b6¢tb.

7. Ilpo0aeMbl CIIOHCOPCTBA YUPESKICHUH KyJIbTYphl B COBpeMeHHOW Poccuu [DneKTpOoHHBIH
pecypc] / CazoHoB Hrops WBanoBuy; . H. CazoHosB
// Bectnuk PITYVY. - 2014. - Ne 9. - C. 171-175. - (Cepusa "HOpunuueckue Hayku"). - Pexxum gocryma.
— URL: http://elib.lib.rsuh.ru/elib/000010649.

8. Tynbunnckuid, I'. JI. KopnopaTtuBHas conpaibHas OTBETCTBEHHOCTh: TEXHOJIOTMH U OLIEHKA
s pexTuBHOCTU: YUEOHUK U MpakTUKyM it By30B / ['. JI. Tynpunnckuii. — Mocka: M3natenscTBo
FOpaiir, 2022. — 338¢c.// OObpazoBatenbHas mwiatdopma Opaiit [caiiT]. —
URL: https://urait.ru/bcode/489144.

9. lleBuenko J{.A. @anapaiisuar odpazoBatensHoit opranuzamun. — M.: UTK «/lamkoB u K»,
2020. — URL.: https://www.marketologi.ru/docs/downloads/lib/elektronnaja-biblioteka/3964/1.pdf.

6.2. [lepeuenb pecypcoB HHGPOPMALMOHHO-TEJIEKOMMYHUKAUNOHHOM ceTn «HTEepHeT».

Hammonanwsnas snextponnas oubauorexa (HOb) www.rusneb.ru

ELibrary.ru Hayunas snexktponHast 6ubanorexka www.elibrary.ru

Omnunaiin 6ubanoreka Google https://books.google.ru/books

The Sponsorshipcollective https://sponsorshipcollective.com/

The Statistics Portal http://www.statista.com/

CaliT 0 cIopTUBHOM MapKeTHHIe U ClIOHCOpCTBe http://sportmarketing.school

DR

6.3. IIpoeccuonabHbIe 6a3bl JAHHBIX H HH(POPMAIHOHHO-CIIPABOYHbIE CHCTEMbI

Joctyn k npodeccuonanbHbIM 6a3am qaHHbIX: https://liber.rsuh.ru/ru/bases

7. MaTepuajibHO-TeXHUYECKOe o0ecnevyeHre JUCHMIITTHHbI

Hns oOecreueHus JTUCLMIIINHBI HCIIOIB3YETCS MaTepHaJIbHO-TEXHUYECKas Oaza
00pa30BaTEeNBLHOTO YUPEKACHUS: YUCOHBIC ayIUTOPUH, OCHAIIEHHBIE KOMIBIOTEPOM, MPOCKTOPOM U
ayTMOCUCTEMOM JJISI IEMOHCTPAIMH YUYeOHBIX MAaTEPHAIIOB.

CocraB mporpaMMHOTO 00ECTICUCHHUS:
1. Windows
2. Microsoft Office
3. Kaspersky Endpoint Security

8. ObGecneuenne o0pa3oBaTeIbHOIO IMponecca AJsi JHI € OTPAHMYEHHBIMH BO3MOKHOCTSMH
310POBbSI U HHBAJIN/I0B


http://sportmarketing.school/
http://www.statista.com/
https://sponsorshipcollective.com/
https://books.google.ru/books
http://www.elibrary.ru/
http://www.rusneb.ru/
https://www.marketologi.ru/docs/downloads/lib/elektronnaja-biblioteka/3964/1.pdf
https://urait.ru/bcode/489144
http://elib.lib.rsuh.ru/elib/000010649
https://www.olympicuniversity.ru/documents/289537/507664/september2017_24.pdf/aec3090e-1b4d-40be-9838-6601215b6cfb
https://www.olympicuniversity.ru/documents/289537/507664/september2017_24.pdf/aec3090e-1b4d-40be-9838-6601215b6cfb
https://www.vestnik.mgimo.ru/jour/article/view/808/799
https://urait.ru/bcode/531436
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B xoje peanu3anuu IUCIUTUTMHBI HCTIONB3YIOTCS CIEAYIONIUE TOTOTHUTEIbHBIC
METOJIbI OOyYEHHs, TEKYIIer0 KOHTPOJS YCIEBAEMOCTH W TIPOMEKYTOYHOW aTTeCTaI[uu

00ydaromuxcs B 3aBUCUMOCTH OT UX WHIUBUAYATbHBIX OCOOCHHOCTEH:

® IS CJENBIX U CIA00BUISAIINX:

- JTIEKIIUH O(POPMIISIFOTCS] B BUJI€ DJIEKTPOHHOTO JOKYMEHTa, JOCTYMHOTO C TOMOIIBI0 KOMITBIOTEpa
CO CIEIUATM3UPOBAHHBIM MTPOTPAMMHBEIM 00CCIICUCHUEM;

- MICbMEHHBIEC 3aJ[aHMsI BBIMOJHAIOTCS Ha KOMIIBIOTEPE CO CIEUAIN3UPOBAHHBIM MPOTPAMMHBIM
obecrnieueHneM, WM MOTYT OBITh 3aMEHEHBI YCTHBIM OTBETOM;

- obecrieuynBaeTCs MHIMBUYallbHOE paBHOMEpHOE ocBelieHrne He menee 300 mokc;

- JUIS BBITIOJTHCHUS 3aJ]aHus TIPH HEOOXOIUMOCTH TPEOCTABISACTCS YBEIIMIUBAIOIIEE YCTPOMCTBO;
BO3MOKHO TaK)K€ UCIOJIb30BaHNE COOCTBEHHBIX YBEITUUYHUBAIOIINUX YCTPONUCTB;

- MUCBMEHHBIC 3a/1aHusT OPOPMIISTFOTCS YBEITHUECHHBIM MIPU(TOM;

- 9K3aMeH M 3a4€T MPOBOJIATCS B YCTHOM (pOpMe WM BBIMONHSIOTCS B MHUChbMEHHOW (GopMe Ha
KOMIIBIOTEPE.

® IS TUIYXUX U CJIA00CTBIIAITNX

- nexkuud OQOPMISIOTCS B  BHJIE DIIEKTPOHHOTO JOKYMEHTa, IJIM0O MpeaoCTaBisieTCs
3BYKOYCHJIMBAOINAS anlapaTypa WHIUBUIYATEHOTO TOJIh30BaHUS;

- MICbMEHHBIC 3a/1aHUs BHITIOIHIIOTCS Ha KOMITBIOTEPE B MUCHbMEHHOU QopMe;

- 9K3aMeH | 3a4€T NPOBOJAATCS B MUCbMEHHOW (pOpMe Ha KOMIIBIOTEPE; BO3MOXHO MPOBEJICHUE B
(dhopme TecTHpOBaHUS.

e JUISI JTUI] C HAPYIICHUSMH OMTOPHO-/IBUTATEILHOTO aIapara:

- JIEKIIUH O(POPMIISIFOTCS] B BUJI€ DJIEKTPOHHOTO JOKYMEHTa, JOCTYIMHOTO C MTOMOIIBI0 KOMITBIOTEpa
CO CIEIUATM3UPOBAHHBIM MTPOTPAMMHEIM 00CCIICUCHUEM;

- MICbMEHHBIE 3aJ[aHMsI BBIMOJHAIOTCS Ha KOMIIBIOTEPE CO CIEeUAIN3UPOBAHHBIM MPOTPAMMHBIM
00CCIICUCHHEM;

- 9K3aMeH M 3a4€T MPOBOJATCS B YCTHOM (pOpMe WM BBIMONHSIOTCS B MHUChbMEHHOW (GopMe Ha
KOMIIBIOTEPE.

[Tpu He0OXOMUMOCTH MpeTyCMaTPUBACTCS YBEIHMUEHNE BPEMEHHU IS MTOJTOTOBKH OTBETA.

[Tponienypa mpoBeneHHs MPOMEKYTOYHON aTTECTAllMK Il 00yYaroInuXCsl yCTaHABINBACTCS C
y4€TOM UX WHIAMBUAYATbHBIX MCUXOPU3NYECKUX ocobeHHOoCTel. [IpomexxyTouHast aTTecTausi MOKeT
MIPOBOJIUTHCS B HECKOJIBKO ATAIOB.

[Ipy mnpoBeneHUH TMPOLEAYPHl OIEHUBAHHUS pPE3YJIbTaToB OOy4YeHUS MpeayCcMaTpUBAETCS
WCIIOJTb30BAaHUE TEXHUYECKUX CPENICTB, HEOOXOAMMBIX B CBSI3U C WHAMBHIYAIBHBIMU OCOOCHHOCTSIMU
oOyyaromuxcsi. OTH CpeACTBAa MOTYT ObITh TPEIOCTABICHBl YHUBEPCUTETOM, WJIH MOTYT
WCTIONB30BaThCsl COOCTBEHHBIE TEXHMUYECKUE CPENICTBA.

[TpoBenenue mpoueaypbl OICHUBAHUS PE3YJIBTATOB OOYUYEHHUS JOMYCKAeTCsS C HCIOIb30BAaHUEM
JTUCTAHIIMOHHBIX 00Pa30BaTEIIbHBIX TEXHOJIOTHH.

OO6ecneunBaeTcss JTOCTYNT K HMH(POPMAIMOHHBIM W OuOIMorpaduueckuM pecypcam B CETH
WNuTepHeT U1t Kaxaoro odydaromierocst B Gopmax, aaanTUPOBAHHBIX K OTPAHUYCHUSM UX 3JI0POBBS U
BOCTIpUSATHUS HHPOPMAITUH:

® IS CIIENBIX W CTa00BUISIINX:

- B meyaTHOU (opMe yBEIMYEHHBIM HIPUPTOM;
- B popMe 2IEKTPOHHOTO IOKYMEHTA;

- B popme ayaunodaiina.

e JUIS MIIYXHX U Ca0OCIBIIIAIINX:

- B IeyaTHOU opme;

- B (popme 3JeKTPOHHOTO IOKYMEHTA.

e st OOYYAIOIINXCS C HAPYIICHUSIMU OTIOPHO-/IBUTATEILHOTO anmapara:
- B Ie4aTHoO (hopme;

- B popMe 2IEKTPOHHOTO IOKYMEHTA;

- B popme ayaunodaiina.
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Y4eOHble ayAUTOpUM s BCEX BUJOB KOHTAaKTHOM M CaMOCTOSTENbHON paboThl, HaydHas
OMOIMOTEKa W WHBIC TIOMEIICHHUS i1 OOYyYEeHHS OCHAIICHBI CHEIUATbHBIM O0OpYJAOBaHHEM U
y4eOHBIMU MECTaMH ¢ TEXHUYECKUMU CPEJICTBAMU O0yUCHUS:

® IS CJENBIX U CIA00BUISAIINX:

- YCTPOMCTBOM JJIsl CKaHMpoBaHUA U uTeHus ¢ kamepoit SARA CE;

- nucreeM bpaiins PAC Mate 20;

- nmpuHTepoM bpaitns EmBraille ViewPlus;

e Ul TIIYXHX U CIa0OCTBIIIAIINX:
- aBTOMAaTH3UPOBAHHBIM pa0OUYNM MECTOM JISI JIFOJICH ¢ HAPYIICHUEM CITyXa U CIa00CITBIIIaITNX;
- aKyCTHUUYECKUHN YCUIIUTEh U KOJIOHKHU;
e ISl OOYYAIOIINXCS C HAPYIICHUSIMU OTIOPHO-/IBUTATEIILHOTO armapara:
- IepeIBIKHBIMH, PETYINPYEMbIMH dproHoMuyeckumMu napramu CU-1;
- KOMIIBIOTEPHOM TEXHUKOU CO CHeIUaIbHBIM MPOrPaMMHBIM 00ECTICUCHUEM.

9. MeToau4eckue MaTepuaJbl
9.1. [li1aHbI NPAKTHYECKHUX 3aAHATHH

Cemunap 1 Cnenuduka CioHCOPCTBA B TYMAHUTAPHOM cepe

I'ymanurtapHas cdepa AeaTeNbHOCTU: POk, chepbl 3HaHUH, cienn(UIecKkue XapakKTepUCTUKY.
ConepxaHue JeSTEIbHOCTH B TyMaHMTapHOM cdepe: pelleHne CoUMalbHBIX HpolieM H
KOMMEpYECKHE MPHUOPUTETHl.  YYACTHUKM CIOHCOPCKMX OTHOIIEHHH B TyMaHUTapHOU cdepe.
Crnenuduka croHcopcTBa B oOpasoBaHuu. Cneuuduka crnoHcopcTBa B KynpType. Crenuduxa
crioHcopcTBa B criopre. Crienndurka CIOHCOPCTBA B cOO0IIECTBAX

Cemunap 2. CymiHOCTh M IPUHIUIIBI CIIOHCOPCTBA

[lonsiTve M CyIIHOCTH CLIOHCOPCTBA. 3a0IyKAeHUs O crioHCOpcTBe. KOHKYpEHTBI CIOHCOPCTBA.
Tunel n rpamanuu cnoHcopcrBa. Mcrounuku noxonoB. KommyHMKanuoHHBIA 3()(EKT coOBITHS.
Crparerun KOCBEHHOIO MapKeTUMHIa. TpeyroibHHK CHOHCOpPCTBA. J[BE CYOBEKTHOCTH CIIOHCOPCTBA.
Beironst ctopon. [Ipuauumns! cioncopcersa. Iponecc pabotst co cnoHcopamu (OPOSA).

Cemunap 3. O0beKTbI CHOHCOPCTBA B POEKTAX TYMAaHUTAPHOI cepbl

Ilonatue oObekTa crnoHcupoBaHUs. LIeHTpbl HpUTSKEHUs aynuTopuid. Buasl 00bexToB
cnioHcopcTBa. Ompenenenne 00beKTa CIOHCHPOBAHMS: aHAIH3 00BEKTa MapKeTUHTa, aHAN3 OM3HecC-
MoJieNIi 00BEKTa, OLIEHKa MOTPEeOHOCTH B hopMax MapTHEPCTBA.

Cemunap 4. OnieHKa MAPpKeTHHIOBOI0 MOTEHUHAJIA 00beKTAa CIIOHCOPCTBA

OneHka LeNeBbIX ayIUTOpUH OOBEKTa CIOHCOPCTBA. OTalbl OLIEHKH MapKETHHTOBOI'O
MoTeHIMana. XapaKTepUCTUKU ayJIuTopuu oObekTa croHcupoBaHus. CIOHCOPCKUIT WHBEHTaphb.
KoMMyHMKanMOHHBIE BO3MOXHOCTU. DAaKTOPBI, yBEINUMBAIOIINE MAPKETUHTOBBIN TOTCHIIUAIL.

Cemunap S. Pa3padoTka npeasiokeHuii 1Jisi CIIOHCOPOB

CrpykTypa U colepxaHue NpeIoKeHNH i CIOHCOPOB (CIoOHCOpcKoro nakera). ['pagauus B
MPEIIOKEHUN JUIsl  CIOHCOpoB. Pacuér cromMocTu mpennokeHuss s crnoHcopoB. Ilouck
MOTEHIMAJILHBIX CIIOHCOPOB U MeperoBopsl. Peectp cnoHcopoB. Boponka dannpaiizunra. [Tapamerpst
MapTHEPCTBA C KOHKPETHBIM CIIOHCOPOM.

CemuHap 6. aKTHBANM#A CIOHCOPCKOIO COIJIAIICHMS W OLEHKAa J(PPEeKTHBHOCTH
OTHOIIIEHHU I

Bunsl 1 cnocoObl akTUBAaIlMM CIOHCOPCKOTO cOrjamieHus. BapuaHThl M 3Tanbl akTUBALMH
croHcopcTBa. Bkiag cropoH B akTuBanuio. llepMaHeHTHast akTHBalusl CIOHCOpCTBa. B3ammHas
akTuBanMsa crnoHcopcTBa. OrneHka 3(QeKTHBHOCTH CHOHCOPCKUX OTHOuIeHHWH. IloBblmeHue
3¢ HEKTUBHOCTH NMapTHEPCTBA

HcTounuku

1. ®enepanbubrii 3akoH «O peximame» oT 13.03.2006 Ne 38-D3. // CIIC «Koncynbrant [Tnrocy



19

Jlureparypa

OcHosHas:

. Fenton W., Collett P. The Sponsorship Handbook. - Wiley, 2011. Chapt.1. — URL:
https://media.wiley.com/product data/excerpt/44/04709798/0470979844-4.pdf.

. T'omy6xosa, E. H. MHTerpupoBaHHble MApKETHHIOBbIE KOMMYHHUKALIMU: YYEOHUK U MPAKTUKYM
st By30B / E. H. 'omyOkoBa. — 3-e u31., mepepad. u gom. — Mocksa: M3narensctBo KOpaiit,
2022. — 363 c.// OObpazoBatenbHas wiardopma Opaiit [caliT]. —
URL: https://urait.ru/bcode/489088

. Konenwko, C. I'. MenemxmeHT B chepe KyIbTypbl U MCKYCCTBA: YUYEOHUK M MPAKTHKYM IS
By3oB/ C.T.Konenpko.— MockBa: MWzmarensctBo  HOpaiir, 2022. — 370c.//
Ob6pazoBarenbHas maatdopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/489533.

. Ky3pmuna, E. E. Mapketunr: yueOHuK 1 nipaktukyM aist By30B / E. E. Ky3pmuna. — 3-e w3,
nepepadb. u gom. — MockBa: UsnmatenbctBo FOpaiit, 2023. — 431 c.// OGpa3oBaTenbHas
wtargopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/531436.

. Jlebenera, M. M. Tpancdopmaius cOIUAIbHO-TYMAaHUTAPHOU CEpbl MHPOBOWM MOTUTHKU:
nmocneacteus ans Poccum / M. M. JleGenea, JI. P. PycramoBa // Bectnuk MI'MIMO
Yuuepcurera. - 2018, - N 5 (62). - C. 114-130. —  URL:

https://www.vestnik.mgimo.ru/jour/article/view/808/799.

JlononnumenvHasi.
. Maneirun A. CoBpeMeHHOE CIOPTHBHOE CIOHCOPCTBO: CYIIHOCTh M MPHUHIHMBI// BecTHUK
Poccuiickoro mexayHapogHoro Omnumnuiickoro ynuBepcutera. - Ne3d (24). — 2017. —

URL: https://www.olympicuniversity.ru/documents/289537/507664/september2017_24.pdf/

aec3090e-1b4d-40be-9838-6601215b6cfb.

. IIpoGyiembl crmOHCOpCTBA YUpEXICHUH KyJIbTYpbl B cOoBpeMeHHOH Poccum [DnekTpoHHBIH

pecypc] / CazoHnoB Urops WBanosuy; . . CazonoB

// Bectauk PITY. - 2014. - Ne 9. - C. 171-175. - (Cepusa "HOpuauueckue Hayku"). - Pexum

noctymna. — URL: http://elib.lib.rsuh.ru/elib/000010649.

Tynbuunckuii, I'. JI. KopnopatuBHas coruanbHas OTBETCTBEHHOCTb: TEXHOJIOTUM M OLIEHKA

spdexTUBHOCTH: y4eOHMK u mpakTukyM st By3oB/ I. JI. TympumHckuit. — Mocksa:

WznarensctBo IOpaiit, 2022. — 338 c. // O6pazoBatensHast miatdopma HOpaiit [caiit]. —

URL: https://urait.ru/bcode/489144.

. leBuenko JI.A. ®@anapaitzunr obpazoBatensHoil opranmzamnuu. — M.: UTK «/lamkos u K»,
2020. —  URL: https://www.marketologi.ru/docs/downloads/lib/elektronnaja-biblioteka/

3964/1.pdf.



https://www.marketologi.ru/docs/downloads/lib/elektronnaja-biblioteka/3964/1.pdf
https://www.marketologi.ru/docs/downloads/lib/elektronnaja-biblioteka/3964/1.pdf
https://urait.ru/bcode/489144
http://elib.lib.rsuh.ru/elib/000010649
https://www.olympicuniversity.ru/documents/289537/507664/september2017_24.pdf/aec3090e-1b4d-40be-9838-6601215b6cfb
https://www.olympicuniversity.ru/documents/289537/507664/september2017_24.pdf/aec3090e-1b4d-40be-9838-6601215b6cfb
https://www.vestnik.mgimo.ru/jour/article/view/808/799
https://urait.ru/bcode/531436
https://urait.ru/bcode/489533
https://urait.ru/bcode/489088
https://media.wiley.com/product_data/excerpt/44/04709798/0470979844-4.pdf

20

Ipunoxenus
IIpunoxenue 1. AHHOTANMS pado4eil MPOrpaMMbl M CUMILINHBI

Lenv Oucyuniunvr — QGopMHUpPOBAHWE Yy OOYUYAIOIMIMXCA 3HAHUM TEOPETUUYECKUX aCIEKTOB
CIOHCOPCKMX KOMMYHHKAlMid W (OPMHUpPOBAHHME Yy HHUX MPAKTUYECKHX HABBIKOB pa3pabOTKH
CTIOHCOPCKHX TTAKETOB, HX aKTUBAIIUHU U TIOCTPOCHUS dPPEKTHBHBIX OTHOIIECHHA CO CTIOHCOPAMH.

3aoauu:

- aHalU3 COBPEMEHHBIX KOHIIETIHN CIIOHCOPCTBA, OOOOIICHHBI M CHUCTEeMaTH3MPOBaHHBIN
OTIBIT CIOHCOPCKUX KOMMYHHKAIIMHA KOMITaHUH pa3HbIX oTpaciieit 1 peiHKoB (Moaens OPOSA u ap.);

- WCTIOJIb30BaHME YPPEKTHBHBIX METOIHMK TTOCTPOCHHUSI OTHOIICHHH CO CITIOHCOPAaMH M TOWCKa
KpEaTUBHBIX (POPM KOMMYHHUKAIIHIA;

- (¢opMHpOBaHHWE YMEHHH W HaBHIKOB, IIO3BOJIIIONINX PEATN30BaTh MPEIIOKCHUS IS
CTIIOHCOPOB MPOEKTOB B TYMaHUTapHOMU cdepe.

JucuuiuinHa peanusyercs B popmare oHlaiH-Kypca Ha matdopme PITY.

B pe3ynbrate 0CBOSHUS NUCHUTUIHHBI 00YYaIONTHIICS TOJKEH:

3HaTh CYyIHOCTD, (DYHKIIUHU ¥ 3a/1a4U CIIOHCOPCTBA MPOSKTOB B TyMaHUTAPHOU chepe.

YMerb (QopMHpPOBATH TPEUIOKEHHS A CIOHCOPOB IMPOEKTOB B TyMaHHUTApHOU cdepe;
HaXOJUTh ITOTCHIIMATBHBIX CIIOHCOPOB, MPOBOJHWTH IIEPETOBOPHI M 3aKIIOYATh COTJIAICHUS O
MapTHEPCTBE.

Bnaners HaBBIKaMU HCITOJIB30BAHMSI HHCTPYMEHTOB aKTHBAIIMH CIIOHCOPCTBA U OIICHUBATH €T0
3¢ (HEeKTHBHOCTS.

Purpose of the discipline - the formation of students' knowledge of the theoretical aspects of
sponsorship communications and the formation of their practical skills in developing sponsorship
packages, activating them and building effective relationships with sponsors.

Tasks:

- analysis of modern concepts of sponsorship, generalized and systematized experience of
sponsorship communications of companies from different industries and markets (OPOSA model,
etc.);

- use of effective methods of building relationships with sponsors and searching for creative
forms of communication;

- formation of skills and abilities that allow implementing proposals for sponsors of projects in
the humanitarian sphere.

The discipline is implemented in the format of an online course on the RSUH platform.

As a result of mastering the discipline, the student must:

To Know essence, functions and tasks of sponsorship of projects in the humanitarian sphere.

To Be able to form proposals for sponsors of projects in the humanitarian sphere; find potential
sponsors, negotiate and conclude partnership agreements.

To Own skills in using sponsorship activation tools and evaluate its effectiveness.



	1. Пояснительная записка
	1.1. Цель и задачи дисциплины
	1.2. Перечень планируемых результатов обучения по дисциплине
	1.3. Место дисциплины в структуре образовательной программы

	2. Структура дисциплины
	3. Содержание дисциплины
	4. Образовательные технологии
	5. Оценка планируемых результатов обучения
	5.1. Система оценивания
	5.2. Критерии выставления оценки по дисциплине
	5.3. Оценочные средства (материалы) для текущего контроля успеваемости, промежуточной аттестации обучающихся по дисциплине
	5.3.1. Примерные вопросы для тестирования
	5.3.2. Примерные вопросы для итогового тестирования


	6. Учебно-методическое и информационное обеспечение дисциплины
	6.1. Список источников и литературы
	6.2. Перечень ресурсов информационно-телекоммуникационной сети «Интернет».
	6.3. Профессиональные базы данных и информационно-справочные системы

	7. Материально-техническое обеспечение дисциплины
	8. Обеспечение образовательного процесса для лиц с ограниченными возможностями здоровья и инвалидов
	9. Методические материалы
	9.1. Планы практических занятий

	Приложения
	Приложение 1. Аннотация рабочей программы дисциплины


